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Seminar Description 

 
With the advent of the Digital age, academic scholars and marketers are increasingly facing 
themselves with the challenge to better understand consumer preferences, motivations and 
purchase behaviors. 
This seminar is offered to students who want to prepare their dissertation in the area of Digital 
Consumer Behaviour. Students will be asked to choose from two general research topics, as 
described below and indicate they preference on the desired topic. The criteria for selection will 
be “first come, first serve”. 
 
RESEARCH TOPIC 1) MOBILE MARKETING VIA SMARTPHONES: ARE CONSUMERS READY? 
 
Smartphone adoption by consumers is increasing and presents marketers with many new 
opportunities to reach consumers. The aim is to investigate the willingness of consumers’ to 
accept marketing through their smartphones taking into account their shopping style, brand 
trust and value. 
 
Some approaches to this research topic for student’s research problems are suggested:  
 

1) For Millennials the mobile phone is not only a personal device used to stay connected 
with friends and family, but also an extension of their personality and individuality. A 
comparative study to analyze Millennials vs Baby Boomers (older generation) is 
proposed. 
 

2) The widespread of marketing represents a huge opportunity to reach consumers 
anytime and anywhere. An exploratory study to understand into what an extend 
consumer’s acceptance of mobile marketing can influence their purchase intention. 

 
3) Exploratory study to understand the motivations to online shopping applied to specific 

brand or within a specific sector (e.g. travel industry, fashion, automobile, technology, 
etc). 

 
RESEARCH TOPIC 2) WHY CONSUMERS INTERACT WITH BRANDS THROUGH SOCIAL MEDIA? 
 
Social media networks such as Facebook, Instagram or Twitter provide unlimited means for 
consumers to interact, express, share and create content. Such consumers’ online brand-related 
activities (COBRAs) have significant consequences for brands. To effectively anticipate and direct 
these consequences, understanding people’s motivations to engage in brand-related social 
media use is imperative. The objective of this research topic is to explore consumer consumers’ 
motivations to interact with the brands.  
Some approaches to this research topic for student’s research problems are suggested:  



 
 
 

1) Exploratory study to understand which motivations are the drivers for consumer’s 
interaction with brands in social media; 

2) Comparative study to analyze whether motivations to interact with brands in social 
media differ between platforms (e.g. Facebook vs Instagram). 

3) Exploratory study to understand the motivations of the consumer to interact with a 
specific brand or within a specific sector (e.g. fashion, automobile, technology, etc). 

 
In terms of methodology all topics must be explored through quantitative data analysis (online 
survey) and, thus, SPSS knowledge is mandatory. 
Other related topics are also welcome, but in this case, students are asked to present their 
research topic at the first seminar session. 
 
The attendance of this seminar is limited to a maximum of 6 students. They must have already 
taken the Marketing Research course, and preferably also the Digital Marketing elective.  
If more than 6 students apply to the seminar, a selection will be made based on the grades 
obtained in these courses. 
 
 

Seminar Content & Schedule 

 
This workshop comprises a mix of group and individual compulsory sessions. Attendance in 
every session and assignments delivery within the given deadlines is mandatory. 
 

SESSION TOPIC DATE DESCRIPTION DELIVERABLE 

1. INTRODUCTION AND TOPICS 
OVERVIEW 

27/01/2017 
9h30 – 11h00 

Presentation of the research 
topics by the instructor; 
 
First Assignment Presentation: 
Research problem definition, 
research questions and objectives, 
academic and managerial 
relevance (instructor led); 
Presentation of the topics 
proposed by the students (10 min 
each) and feedback. 

Research proposal draft with the 
desired research topic should be sent 
until 24/01/2016 
The document should include possible 
research problem and its relevance. 

2. LITERATURE REVIEW  

06/02/2017 
9h30 – 11h00 

Second Assignment Presentation: 
Literature review structure, 
hypotheses and conceptual Model 
(instructor led). 
 
Presentation of the research 
proposal by the students (10 min 
each) and feedback. 

Research proposal should be sent until 
04/02/2016 

3. INDIVIDUAL MEETINGS - I 
23/02/2017 
TBD 

Individual feedback of Literature 
Review Chapter 

Literature Review Chapter must be 
sent until 30/09/2016 

 
  



 
 
 

4. METHODOLOGY  

02/03/2017 
09h30 - 11h00 

Third Assignment: Research 
Design, sample definition, scales, 
pre-testing and data Collection 
(instructor led). 
 
Presentation of the required work 
by the students (10 min each) and 
feedback. 

Document with methodology proposal 
and possible sample should be sent 
until 27/02/2017. Tthe document 
should include several options of 
measurement scales.  
 
 
Pre-test results must be sent until 
10/03/2017 (before data collection) 

5. DATA ANALYSIS & RESULTS 
PRESENTATION I 

06/04/2017 
09h30 - 11h00 

SPSS Tutorials - I  
Presentation of the required work 
by the students (10 min each) and 
feedback. 

Document with Analysis results should 
be sent until 15/04/2017 

6. DATA ANALYSIS & RESULTS 
PRESENTATION II 

19/04/2017 
09h30 - 11h00 

SPSS Tutorials - II 
Presentation of the required work 
by the students (10 min each) and 
feedback. 

Chapter 1, 2, 3, 4 should be sent until 
28/04/2017 

7. INDIVIDUAL MEETINGS - II 
04/05/2017 
TBD 
 

Individual feedback of 
methodology and results analysis 
chapter 

 

8. CONCLUSIONS, LIMITATIONS & 
FURTHER RESEARCH 

15/05/2017 
09h30 - 11h00 

Presentation about how to write 
insightful conclusions, limitations 
and further research chapters. 
 
Presentation of the required work 
by the students (10 min each) and 
feedback. 

Draft document with conclusions, 
limitations and further  
research should be sent until 
19/05/2017 

9. INDIVIDUAL MEETINGS - III 

22/05/2017 
Hour TBD 

Final Thesis document feedback 
and recommendations  
for presentation. 

Final document must be sent until 
25/05/2017 

 
 

Seminar Objectives 

 
The broad purpose of this dissertation seminar is to develop the student’s knowledge, skills, and 
abilities in order to accomplish successfully their master thesis delivery.  
In particular, this workshop aims to develop a high level of understanding and a critical analytic 
perspective about consumer behaviour, more specifically to better understand digital consumer 
motivations. 
The dissertations that are considered to be of outstanding quality, may be proposed for 
publication as a conjoint work (students and supervisors) in relevant academic journals. 
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Biography 

 
CAROLINA AFONSO has +10 years in IT experience and works as senior marketing director in 
ASUS, where she conducts market overviews, oversaw market research, formulates entry 
strategies and defines and controls marketing plan.  
CAROLINA holds a PhD from the Universidad Complutense de Madrid, as well as an MsC in 
Marketing from ISEG. 
She is invited lecturer in Marketing at some universities. Her research focuses on the use of 
digital technology and information on marketing management and also in sustainable marketing 
field. 

 
Contact(s) and Office Hours 

 
Carolina Afonso 
eMail: info@carolina-afonso.net 
Skype: carolina.afonso8 
Mobile: 00351 965 035 472 

 
Deadlines 

 
The full list of dates and deadlines can be consulted here. 

https://www.clsbe.lisboa.ucp.pt/about/services/masters-student-affairs/dissertation/dissertation-deadlines

