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Academic Year: 2017/2018 Semester: 1st  
 
Instructor(s): Claudia Costa Max. Number of Students: 8 
 
 
Seminar Description: 
 
This seminar aims at equipping students with insights on major issues facing initial stages of 
entrepreneurial ventures. A good idea is just the beginning of the entrepreneurial journey. Key 
to the venture is the entrepreneur ability to turn that idea in a compelling business proposition 
that conquers customers, partners and investors into that journey. The birth of the 
entrepreneurial venture requires a combination of analytical capabilities, determinations and 
passion. This workshop focuses on (but not restricted to) understanding how entrepreneurs 
can turn ideas and opportunities into a business. Students will hear real life examples of how 
entrepreneurs recognized and shaped opportunities while capturing the importance of 
analytical and intuitive approach and the role of each in recognizing and shaping opportunities.  

 
Students are expected to be proactive in their research project, self motivated and able to deal 
with ambiguity while dealing with their research project. 

 
_____________________________________________________________________________ 
 
Seminar Content: 
 

This seminar will start by providing an overview of the main issues on 
entrepreneurship namely the different stages and factors to take into account when 
entrepreneurs look to shape the opportunities. These discussions are the starting point 
for students to identify issues of interest for their research which allows students to 
formulate their research questions. Next the seminar will be held as group sessions 
feedback. The last sessions are supervisor’s feedback on a one to one basis towards 
thesis completion. 
 
_____________________________________________________________________________ 
 
Seminar Objectives: 
 
Students will understand the entrepreneurial process to generate ideas for new businesses 
and how to turn them into opportunities. Namely, around 1) how entrepreneurs need to 
perceive an unmet market need, or a new technology or a capability that could meet a need, 
2) discover the fit between market needs and the capabilities and resources and 3) create a 



  

solution (product, service, or a hybrid) that can be delivered to a specific market. The final goal 
is to introduce students to scientific rigour of academic research in a topic of their interest 
(entrepreneurship) that provides guidance for both practitioners and academics. 

 

Students are free to suggest their own topic of interest in the area. Otherwise the 
instructor will direct them to some predefined topics. Students can either follow the 
traditional academic model or a case study format. 
 
_____________________________________________________________________________ 
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_____________________________________________________________________________ 
 
Contact(s) and Office Hours: 
 

Instructor Profile: https://www.linkedin.com/in/claudia-costa-0314801 

Please email at: clau.costawork@gmail.com  

https://www.linkedin.com/in/claudia-costa-0314801
mailto:clau.costawork@gmail.com


  

 
_____________________________________________________________________________ 
 
Schedule: 

 
Session #1 (4th September, 11am to 12.30pm): 
Introduction to the topic. Discussion of the major aspects of Entrepreneurship. 
 
Session #2 (18th September, 11am to 12.30pm): 
Major trends in innovation and how startups can find opportunities in the face of 
seemingly omnipotent incumbents 
 
Session #3 (2nd October, 11am to 12.30pm): 
Students’ presentation of topic choice. Presentation and discussion of the research 
problem. 
Introduction to formal aspects of the dissertation 
 
Session #4 (9th October, 11am to 12.30pm): 
Individual presentations from a 5 page research proposal. Feedback from colleagues 
and supervisor 
 
Session #5 (23rd October, 11am to 12.30pm): 
Final discussion and scheduling progress towards Thesis delivery to Academic Services 
 
_____________________________________________________________________________ 
 
Deadlines: 
 
The full list of dates and deadlines can be consulted here. 

https://www.clsbe.lisboa.ucp.pt/about/services/masters-student-affairs/dissertation/dissertation-deadlines

