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Instructor(s): Claudia Costa Max. Number of Students: 8 
 
 
Seminar Description: 
 

In the interest of developing new products that meet customers’ needs in a superior way, 

companies are increasingly involving consumers in their innovation process. Nike, 

Lego, Starbucks, BMW have turned to their user base in search of added value. This 

new value creation has been labeled as co-creation and its benefits have been well 

established in the literature (Schreier et al., 2012). A more intriguing perspective is to 

understand how observing consumers (those that buy the product but do not participate 

in the co-creation process) perceive the outcome of the process (Nishikawa et al., 2017). 

Are co-created products perceived as more attractive? Are observing consumers more 

likely to pay for them? What conditions influence such evaluations? In the luxury 

industry research has highlighted a negative effect from the co-creation process (Fuchs 

et al., 2013) while in products defined as low complexity this effect is highly positive 

(Costa and Vale, 2018). 

While students look to answer these questions they will be building on a solid research 

project. 

_____________________________________________________________________________ 
 
Seminar Content: 
 
Students are expected to start with a literature review on the main topic: Innovation 

(traditional vs open models). Then they must identify a relevant research question to be 

tested through an appropriate methodology. The final goal is to introduce students to 

relevant topics – consumer input in new product development, for practitioners and 

academics based on the scientific rigour of academic research.  
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Seminar Objectives: 
 

The final goal is to introduce students to scientific rigour of academic research in a topic 

of their interest (innovation) that provides guidance for both practitioners and 

academics.  
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Contact(s) and Office Hours: 
 

Instructor Profile: https://www.linkedin.com/in/claudia-costa-0314801 

Please email at: clau.costawork@gmail.com  

_____________________________________________________________________________ 
 
Schedule: 
 

Session #1 (5th February, 12.30pm to 2pm): 
Introduction to the topic. Discussion of the major aspects of Open Innovation. 
 
Session #2 (19th February, 12.30pm to 2pm):   
Major trends in innovation and open innovation can help companies achieving a 
superior market position 
 
Session #3 (5th March, 12.30pm to 2pm):   
Students’ presentation of topic choice. Presentation and discussion of the research 
problem. 
Introduction to formal aspects of the dissertation 
 
Session #4 (19th March, 12.30pm to 2pm):   
Individual presentations from a 5 page research proposal. Feedback from colleagues 
and supervisor 
 
Session #5 (19th April, 12.30pm to 2pm):  
Final discussion and scheduling progress towards Thesis delivery to Academic Services 
 
 
_____________________________________________________________________________ 
 
Deadlines: 
 
The full list of dates and deadlines can be consulted here. 

mailto:clau.costawork@gmail.com
https://www.clsbe.lisboa.ucp.pt/about/services/masters-student-affairs/dissertation/dissertation-deadlines

